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UNIVERSITY OF OREGON ANNOUNCES STUDENT-LED CREATEATHON® 
24-hour marketing marathon to benefit local nonprofits 

 
Eugene, OR — The University of Oregon invites local nonprofit organizations and marketing 
agencies to submit applications for its upcoming CreateAthon® event, to be held January 
24-26, 2020. CreateAthon is a 24-hour marketing marathon during which University of 
Oregon students and area marketing professionals will provide creative marketing and 
communications services to nonprofit organizations on a pro bono basis. Sample projects 
may range from brand/marketing strategy and fundraising campaigns to websites and 
digital marketing programs, among others.  
 
Area nonprofits and marketing agencies may apply for CreateAthon services from the 
University of Oregon no later than October 15, 2019. Organizations selected to receive 
CreateAthon services will be announced by December 1, 2019. Applications can be found 
online at https://www.createathonoregon.com/.  
 
The university’s CreateAthon event is part of a national program that encourages 
marketing, and communications professionals and students to provide pro bono services to 
nonprofit organizations without the means to hire marketing consultants. These services 
are delivered in a 24-hour marathon event.  
 
The University of Oregon’s CreateAthon event is spearheaded by the Innovation & 
Entrepreneurship Club, a student organization that provides co-curricular entrepreneurial 
opportunities for all UO students. The initiative is supported by the University of Oregon’s 
Lundquist Center for Entrepreneurship and the School of Journalism and Communication. 
 
“CreateAthon is an exciting opportunity for UO students to give back to the wider Eugene 
and Springfield communities while putting their marketing and communications skills to 
work in a real-world environment,” said Kaheawai Kaonohi, the Executive Director of the 
UO Innovation & Entrepreneurship Club.  ‘As a senior Advertising major in the School of 
Journalism and Communications, we are always looking to broaden our professional work 
experiences and look forward to collaborating with area nonprofit clients to address their 
marketing needs.” 
 

 

https://www.createathonoregon.com/


 

Kate Harmon, CreateAthon Faculty Advisor and the Director of Cross-Campus Engagement 
for the Lundquist Center for Entrepreneurship, notes that student teams will be assigned to 
each nonprofit selected as a beneficiary of CreateAthon. These teams will be guided and 
mentored by both faculty members as well as area marketing professionals.  “We have 
already had immense interest from local nonprofits and marketing firms alike to make 
CreateAthon Oregon an annual event,” said Harmon. 
 
CreateAthon was founded by Riggs Partners, a marketing consultancy in Columbia, SC. The 
program has grown from a single market event into a nonprofit organization that has 
recruited more than 100 agencies, universities, professional clubs and corporate marketing 
teams throughout the US, Canada and Puerto Rico. The groups have all held 24-hour 
CreateAthon events in their respective markets, benefiting more than 1,300 nonprofits and 
delivering more than $24 million in estimated pro bono marketing services. The University 
of Oregon is the latest university in the country to host a student-led CreateAthon event.  
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